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Suominen Corporation is a Finland-based 
global manufacturer of nonwovens and flex-
ible packaging and its shares are listed on 
NASDAQ OMX Helsinki. The company’s 
industrial and retail customers are supplied 
with nonwovens and flexible packaging 
for use in consumer products worldwide. 
Suominen is the global market leader in 
nonwovens for wipes. In addition, the com-
pany has its sights set on being a substan-
tial supplier of nonwovens for hygiene and 
medical applications, such as baby and adult 
hygiene products and wound care products.  

Suominen’s net sales in 2013 amounted 
to 433.1 million Euros with an operating 
profit excluding non-recurring items of 18.3 
million Euros. These results were generated 
from 10 manufacturing locations in Europe 
and the USA with on average 1,037 person-
nel. In 2014, Suominen acquired the Brazilian 
manufacturing plant in Paulinia, which is not 
included in the above figures.

The nonwovens business segment 
constitutes some 86% of net sales and 
54% of average personnel numbers. The 
nonwovens business segment was divid-
ed into two business areas, Convenience 
and Care at the start of 2014. 

In the Convenience business area, the 
following market segments are served:

Around the house, Baby and toddler prod-
ucts, Make-up and beauty, Out and about, 
Personal hygiene and Professional workspace.

In the Care business area, Suominen 
provides its customers with a complete 
selection of nonwovens for the Medical and 
Hygiene market segments. 

By dividing its Nonwovens business unit 
into Convenience and Care, Suominen 
aimed for a more focused, transparent and 
agile corporate structure, to help add value 
to its customers’ businesses.

 In April 2013, Suominen introduced an 
innovative communications platform to en-
able it to get a better understanding of the 
needs and desires in wipes of consumers 
around the world. This initiative, called  “We 
Love Wipes”, features a dedicated website 
and consumer interaction through a num-
ber of social media platforms like Facebook 
and Twitter. Already more than 20,000 fol-
lowers have gained and given valuable 
insights into their perception of wipes in 
general and also in specific applications 
like pet care, beauty and personal hygiene. 

“We Love Wipes” helps educate consumers 
about the variety of wipes available to them 
for all kinds of different end-uses and gains 
from consumers valuable ideas for the next 
generation of wipes products.

Working closely with INDA and EDANA 
and the rest of the nonwovens industry, 
Suominen has been heavily involved in the 
development and publication of the latest 
wipes 3rd edition flushability assessment 
test protocol (known commonly as GD3) 
to ensure that any wipe claiming to be flush-
able in wastewater systems has proven that 
it passes the rigorous testing laid out in 
GD3. Suominen’s HYDRASPUN® Dispers-
ible Substrates pass the GD3 test methodol-
ogy and can rightly claim to be flushable. In 
support of this claim, Suominen launched a 
brand new flushable logo for its HYDRASPUN 
Dispersible product range only last month 
at INDEX14. Suominen also announced 
recently that the manufacturing capacity 
for HYDRASPUN Dispersible has been in-
creased in Europe and the Americas by more 
than 25% in order to meet the growing de-
mand for flushable wipe substrates globally.

New products feature heavily in the strat-
egy of Suominen and only in the last four 
months a number of value-add products have 
been introduced. At INDEX14, a new range 
of products designed for home spa use was 
unveiled. Aimed to provide a professional 
spa experience for consumers in their own 
homes, this product range meets the current 
trend in global consumer behavior, in the face 
of an economic downturn, to look for cost-
effective ways to still enjoy some personal 
treats like pampering the skin. Suominen also 
introduced at INDEX14 its extended range 
of nonwovens for the medical market with 
products for the O.R., doctors’ offices and 
wound care. The NOVOLINO™ Nonwo-
ven range of materials for tabletop use such 
as napkins, covers and table runners has 
already met with commercial success in the 
Americas and Europe. 
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